Amendments to the Claims 



This listing of claims will replace all prior version, and listings, of claims in the 
application. 

1 . (Currently Amended) A method for facilitating a sale of a product with a 

computer system from an inventory of a selling entity, the method comprising 
[the] steps of: 

receiving i nt e ract i v el y obtaining information into the computer system regarding a 
customer's needs and a p l ura li ty of desired option selections related to 
one or more of products of the selling entity; 

receiving i nt e ract i v el y obta i ning a value input associated with each the desired 
option selection into the computer system opt i ons to rank the importance 
of each of the plurality of desired option selections; 

defining a configured product which satisfies the customer's needs and contain 
the desired option selections using one or more solvers containing logic 
rules to constrain selection of available product options; and 

identifying from the a& inventory of the selling entity one or more available 
products that most closely matches wh i ch e xact l y corr e sponds to the 
configured product having the desired option selections of the customer 
based on the value input associated with the desired option selections J :1 
when an identified available product that exactly corresponds to the 
configured product is not found in the inventory of the selling entity 7 
id e nt i fy i ng on e or mor e products us i ng th e va l u e i nput assoc i at e d w i th th e 
p l ura li ty of d e s i r e d opt i on s e l e ct i ons to d e t e rm i n e on e or mor e configur e d 
products found in th e i nv e ntory of th e s elli ng e nt i ty that most c l os el y 
match e s th e configur e d product hav i ng th e d e s i r e d opt i on s e l e ct i ons of 
th e custom e r . 
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2. (Currently Amended) The [A] method of ao roo i tod in claim 1 [J wherein the value 
input associated with the plura li ty of desired options corresponds to a numeric 
value indicating importance of the associated correspond i ng desired option 
selection ; and whoroin tho ono or moro conf i gured products found i n th e 
i nventory of tho so il ing e nt i ty that most c l ose l y matchos the conf i gured product 
having th e dosirod option so l oct i ons of tho customer i s determined using a 
summation of tho num e ric values for th e va l uo input associat o d w i th tho plura li ty 
of dos i rod opt i on so l oct i ons found i n oach of the on e or moro configur e d 
products found in th e i nv e ntory of th e s elli ng e nt i ty . 

3. (Currently Amended) The [A] method of as roc i tod i n claim 1 [J wherein the value 
input associated with the p l ura li ty of desired options corresponds to a relative 
value indicating importance of the associated corr e sponding desired option 
selection as compared to other desired option selections , the identifying step 
comprises identifying from ; and whoro i n tho one or moro configur e d products 
found i n the inventory of the selling entity one or more available products that 
most closely matches the configured product based on hav i ng tho plura li ty 
dos i red option so l octions of tho custom e r i s dotorm i ned using the relative values 
of the value input associated with the desired option selections. 

4. (Currently Amended) The [A] method of as roc i tod i n claim 2[J wherein the 
numeric value used in the value input corresponds to a value between 0 and 10. 

5. (Currently Amended) The [A] method of as rocitod i n claim 1 [,] wherein the logic 
rules comprise constraint configuration rules which define engineering 
relationships between product options used to constrain use of combinations of 
options. 

6. (Currently Amended) The [A] method of as roc i tod in claim 1J5,] wherein the logic 
configurat i on rules comprise resource rules which define relationships between 
product options in terms of resources used and resources required. 
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7. (Currently Amended) The [A] method of as rooitod i n claim 1J5,] wherein the logic 
configurat i on rules comprise cross-reference rules which define relationships 
between similar product options. 

8. (Cancelled). 

9. (Cancelled). 

10. (Cancelled). 

1 1 . (Currently Amended) A method for facilitating a sale of a configurable product 
with a computer system from an inventory of a selling entity, the method 
comprising [the] steps of: 

int e ract i v el y presenting a custome r by use of the computer system with a 

p l ural i ty of desired option selections available for inclusion within one or 
more of the selling entity configurable products; 

receiving i nt e ractiv el y obta i n i ng information into the computer system regarding 
needs of the customer and a p l ura li ty of desired option selections related 
to one or more of the selling entity configurable products; 

receiving i ntoractivo l y obta i ning a value input associated with each tho plura l ity of 
desired option selection into the computer system soloct i ons to rank 
importance of each of the desired option selections; 

defining a configured product found within the inventory of the selling entity 

which satisfies the needs of the customer and conta i ns the desired option 
selections using one or more solvers containing logic rules to constrain 
selection of available product options; and 
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intoract i voly presenting the [a] customer by utilizing the computer system with the 
p l urality of des i rod opt i on soloct i ons comprises present i ng a customer 
w i th a p l ural i ty of dosirod opt i on s ele ct i ons that aro found within one or 
more configured products found in the inventory of the selling entity that 
most closely matches contains al l of the desired option selections 
specified by the custome r based on the value input associated with the 
desired option selections, [; and] when the one or more configured 
products found in the inventory of the selling entity contain less than all of 
the p l ura li ty of desired selection option selections specified by the 
custome r, i d e nt i fying on e or mor e configur e d products us i ng a va l u e i nput 
assoc i atod with th e d e sirod option so l oct i ons to dotorm i no ono or moro 
configurod products found in th e i nventory of tho so i l i ng e nt i ty that most 
closo l y matches tho configured product having tho dos i r e d opt i on 
sel e ct i ons of tho customer . 

(Currently Amended) The [A] method of as rec i t e d in claim 1 1[,] wherein [:] the 
value input associated with th o p l ura li ty of desired option selections corresponds 
to a numeric value indicating importance of the associated corr e spond i ng 
desired option selection ; and tho ono or moro configur e d products found i n tho 
i nventory of tho soi li ng ont i ty that most c l oso l y matches tho configur e d product 
hav i ng th e dos i rod opt i on soloct i ons of tho customor i s determined using a 
summation of th e numor i c va l ues for tho va l u e i nput assoc i atod w i th tho dos i rod 
option s e l e ct i ons found i n e ach of th e on e or mor e configur e d products found i n 
th e i nv e ntory of th e s ell ing e ntity . 



1 3. (Currently Amended) The [A] method of as roc i tod in claim 1 1 [,] wherein [:] the 
value input associated with the desired options corresponds to a relative value 
indicating importance of the associated correspond i ng desired option selection 
as compared to other desired option selections , the step of presenting the 
customer through the computer system with one or more configured products 
comprises presenting [; and] the one or more configured products found in the 
inventory of the selling entity that most closely matches the configured product 
based on hav i ng tho dos i rod opt i on s ele ctions of tho customor i s det e rmin e d 
using the relative values of the value input associated with the desired option 
selections. 

14. (New) The method of claim 1 further comprising a step of presenting the 
customer by utilizing the computer system with the one or more identified 
available products found in the inventory of the selling entity that most closely 
matches the configured product having the desired option selections of the 
customer. 

1 5. (New) The method of claim 1 further comprising a step of identifying from the 
inventory of the selling entity one or more available products that exactly 
corresponds to the configured product. 

16. (New) The method of claim 1 further comprising a step of storing in a memory 
arrangement of the computer system product inventory information related to the 
inventory of the selling entity, and wherein the identifying step comprises 
identifying from the inventory of the selling entity, as stored in the memory 
arrangement, one or more available products that most closely matches the 
configured product. 
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17. (New) The method of claim 1 further comprising a step of storing in a memory 
arrangement of the computer system configuration information related to selling 
entity products offered for sale by the selling entity, and wherein the defining step 
comprises defining the configured product which satisfies the customer's needs 
by constraining the selection of available product options to those stored in the 
memory arrangement as configuration information. 

18. (New) A computer system for facilitating a sale of a product from an inventory of 
a selling entity, the system comprising: 

a memory arrangement having stored therein product inventory information 

related to the inventory of the selling entity and configuration information 
related to selling entity products offered for sale by the selling entity; 

a user interface configured to receive from a customer needs and desired option 
selections related to one or more of products of the selling entity; and 

a configuration engine, operatively coupled to the memory arrangement and user 
interface, that (i) receives a value input associated with each desired 
option selection to rank the importance of each of the desired option 
selections, (ii) defines configured product which satisfies the customer's 
needs and the desired option selections using one or more solvers 
containing logic rules to constrain selection of available product options, 
and (iii) identifies from the stored product inventory information of the 
selling entity one or more available products that most closely matches 
the configured product having the desired option selections of the 
customer based on the value input associated with the desired option 
selections, when an identified available product that exactly corresponds 
to the configured product is not found in the stored product inventory 
information of the selling entity. 
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19. (New) The computer system of claim 18 wherein the value input associated with 
the desired options corresponds to one of: (i) a numeric value indicating 
importance of the associated desired option selection and (ii) a relative value 
indicating importance of the associated desired option selection as compared to 
other desired option selections. 

20. (New) The computer system of claim 18 wherein the logic rules are selected 
from a group consisting of: (i) constraint rules which define engineering 
relationships between product options used to constrain use of combinations of 
options, (ii) resource rules which define relationships between product options in 
terms of resources used and resources required, and (iii) cross-reference rules 
which define relationships between similar product options. 

21 . (New) The computer system of claim 18 wherein the configuration engine 
presents the customer through the user interface the one or more identified 
available products found in the inventory of the selling entity that most closely 
matches the configured product having the desired option selections of the 
customer. 

22. (New) The computer system of claim 18 wherein the configuration engine 
identifies from the inventory of the selling entity one or more available products 
that exactly corresponds to the configured product. 

23. (New) The computer system of claim 18 wherein the configuration engine 
defines the configured product which satisfies the customer's needs by 
constraining the selection of available product options to the stored configuration 
information related to selling entity products offered for sale by the selling entity. 
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